
Policy Statement

East Berkshire College values highly its work with employers. As part of this commitment we have
developed a clear pricing strategy for the products and services that we offer to employers.

We ensure that our products are cost effective and provide value for money for our customers. We
aim to advise employers about the full range of training options and other services we offer, as well as
any associated funding subsidies they may be able to access. This ensures they are able to make
informed choices with regard to their purchases.

Prices for our products and services can be accessed in the following way:

College prospectuses
Course factsheets
East Berkshire College website
Staff with responsibility for employer engagement e.g. Business Development Services Advisers.

Policy Context

This policy applies to any individual or organisation that wishes to purchase products or services from
East Berkshire College. The pricing strategy includes the full range of products we offer e.g. training
offered via our prospectuses, scheduled and bespoke commercial training, consultancy services.

Pricing Strategy

There are a range of key factors that inform the pricing strategy and therefore the final prices we
charge for products and services:

Course delivery options e.g. individual enrolment on college courses, customised group
training, work-based learning, distance learning
Direct/indirect costs e.g. staffing, accommodation, management and administrative overheads
Additional costs e.g. exam fees and material charges
Group size - minimum/maximum numbers to ensure both viability and quality of
learner experience
Funding subsidies that may be available.

All fees will be agreed with you in advance and will be fixed.
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